a a Pl Bea e a O e Ran a 30-Que 0 e
SOSECQERStons Gemini ChatGPT Winner
What is SEO? SEO stands for Search Engine Optimization. It's the process of making your website more visible to search engines like Google, so more people can find you when they search for things | SEO (Search Engine Optimization) is the process of improving your website so it appears higher in search engine results like Google,
related to your business. helping more people find your site.
ChatGPT
Example: If you sell handmade jewelry, SEO helps your website show up higher when someone searches "unique silver necklaces" on Google. Example: If someone types “best hiking backpacks” into Google and your blog shows up on the first page, that’s thanks to SEO.
What are backlinks? Backlinks are links from other websites that point to your website. Think of them as "votes" of confidence from other sites. The more quality backlinks you have, the more trustworthy | Backlinks are links from other websites that point to your website. They help search engines see your site as trustworthy.
your website seems to Google.
Example: A fitness magazine links to your article about home workouts that's a backlink to your website. Tie
Example: A popular fashion blog writes an article about the best places to buy eco-friendly jewelry and includes a link to your jewelry website.
What is link building and why does it _|Link building is the process of actively trying to get other websites to link to yours. It matters because backlinks are a major factor in how Google decides where to rank your website. _|Link building means getting other websites to link to yours. It's important because it improves your site’s authority and ranking.
matter? More quality backlinks usually mean higher rankings.
Example: You write a guide about digital marketing and a well-known blog includes a link to it—that's successful link building. Tie
Example: You reach out to a local news site and suggest they feature your unique jewelry in an article about local artisans, hoping they'll link to your site.
What is technical SEO? Technical SEO is about making sure your website is set up in a way that search engines can easily find, understand, and crawl your content. It deals with the "behind-the-scenes” stuff. | Technical SEO involves making sure your website works well for search engines, including things like speed, mobile friendliness, and
proper coding.
Example: Making sure your website loads quickly and s easy to use on mobile phones are aspects of technical SEO. ChatGPT
Example: You compress images to make your site faster and fix broken links—these are technical SEO tasks.
What is a good page speed? A good page speed means your website loads very quickly, ideally in 2-3 seconds or less. Faster loading times improve user experience and are a ranking factor for Google. A good page speed means your website loads in about 2-3 seconds or less, which helps keep visitors from leaving.
Example: If someone clicks on a link to your online store and it loads almost instantly, that's good page speed. Example: A visitor clicks on your site and it opens almost instantly—that fast speed improves SEO. ChatGPT
How do | find keywords? You find keywords by thinking about what people would type into a search engine to find your products or services. You can use tools to help you, but starting with common sense is key. | Use tools like Google Keyword Planner or look at autocomplete suggestions in Google to see what people are searching for.
Example: If you sell dog training services, you might think of keywords like "dog training near me," "puppy obedience classes," or "how to stop dog barking." Example: You type “best shoes for” into Google and see suggestions like “best shoes for standing all day.” That's a keyword idea.
Tie
How do you approach keyword Keyword research involves finding out what words and phrases your target audience uses to search for information, products, or services. You look at search volume (how many people | Think about what your audience wants, use tools to find popular search terms, and choose ones that are relevant and not too
search for it), competition (how hard it is to rank for it), and relevance to your business. it
Tie
Example: For a coffee shop, you might research "best coffee in [city]," "espresso near me," and "study friendly cafes" to see which terms are most popular and relevant. Example: You run a dog grooming site and find “how to groom a poodle at home” is searched often with low competition.
What keywords should | use for local | For local SEO, you should use keywords that include your geographic location. This helps people in your area find your business. Use keywords that include your city, region, or neighborhood so locals can find your business.
SEO? Tie
Example: If you're a plumber in Miami, you'd use keywords like "plumber Miami," "emergency plumbing services Miami," or "toilet repair Miami." Example: Instead of just “yoga studio,” you use “yoga studio in San Diego.”
What are keyword frequency, density, |Keyword frequency: How often a keyword appears on a page. Frequency = how often the keyword appears.
difficulty, and proximity?
Keyword density: The percentage of times a keyword appears compared to the total number of words on a page. (Don't "stuff" keywords!) Density = how much of your text includes the keyword.
Keyword difficulty: How hard it is to rank for a specific keyword due to competition. Difficulty = how hard it is to rank for that keyword.
Tie
Keyword proximity: How close keywords are to each other in a phrase or sentence. Proximity = how close related keywords are to each other.
Example: If you're writing about "best organic dog food," a high keyword frequency would mean you use "best organic dog food" many times. High density might mean it's 5% of your  [Example: In the sentence “Get the best Italian pizza in New York,” the proximity between "ltalian pizza" and "New York" is close—good
words. High difficulty means many other sites rank for it. High proximity would be if "best" and "organic" and "dog food" are right next to each other. for local SEO.
What is the definition of a long-tail A long-tail keyword is a longer, more specific phrase that people use when searching. They usually have lower search volume but are often more specific about what the person is A long-tail keyword is a specific phrase with more words that usually has less competition.
keyword? looking for. Tie
Example: Instead of “running shoes,” a long-tail version would be “best running shoes for flat feet in winter.”
Example: Instead of "shoes" (short-tail), a long-tail keyword would be "comfortable running shoes for flat feet marathon training."
Whata€™s the difference between | Content: Provides information, entertains, or educates. It's often longer and aims to build trust and authority. Content informs or entertains (like blog posts).
content and copy? Copy persuades or sells (like product pages or ads).
Copy: Aims to persuade and sell.It's usually shorter and more action-oriented.
Example: Tie
Example: A blog post about "The History of Coffee" is content. A product description for a specific coffee bean is copy. A blog titled “10 Tips for Healthy Skin” is content.
A product page saying “Buy Now for Glowing Skin” is copy.
How do you optimize content for both | You optimize content by understanding why someone is searching (their "intent’) and then using the relevant keywords within your content naturally to answer that intent. Write content that answers what people are really looking for, and include keywords naturally in titles, headings, and text.
search intent and keywords?
Example: If someone searches "how to brew pour over coffee,” their intent is to learn. Your content should include step-by-step instructions and use keywords like “pour over coffee |Example: If someone searches “how to bake sourdough,” your article gives step-by-step instructions and uses the keyword “bake Tie
steps” or "best pour over ratio." sourdough bread” several times.
How does the content marketing The content marketing funnel describes the journey a customer takes from awareness to purchase. SEO helps guide people through this funnel by providing the right content at each | Content helps guide visitors from just learning about you to becoming customers, and SEO brings them in at each step.
funnel relate to SEO? stage.
Example: "
Example: A blog post about "Signs of a leaky faucet” (awareness stage) brings people to your plumbing site. A page about "Our emergency plumbing services" (consideration stage) helps |Top: Blog post like “Why Dogs Bark” Gemini
them decide to call you. Middle: Comparison “Best Dog Collars Reviewed”
Bottom: Product page “Buy Anti-Bark Dog Collar”
Can | use artificial intelligence (Al) for | Yes, you can use Al as a tool o help with SEO content, but it's best used to assist, not replace, human writing. Al can help with ideas, outlines, and drafting, but human oversight is crucial |Yes, Al tools can help generate ideas and content, but you should still edit and add a human touch.
SEO content? for quality, accuracy, and originality.
Example: You use an Al tool to write a blog draft about SEO tips, then you add real examples and fix the tone. ChatGPT

Example: You could use an Al tool to generate an outline for a blog post about "Top 10 Pet-Friendly Travel Destinations," and then fill in the details and refine it yourself.




Does content help SEO?

Absolutely! Good, relevant content is the foundation of good SEO. It gives search engines something to crawl and understand, and it provides value to your audience, which keeps them
on your site longer and encourages sharing.

Yes! Good, helpful content brings in more visitors and tells search engines your site s valuable.

Example: A well-written blog post that answers “how to plant tomatoes” can rank high and bring many people to your gardening site. | Tie
Example: A comprehensive guide on "How to Winterize Your Garden" on a gardening website will attract more visitors through search and establish the site as an authority.
How do you use data and analytics to | You use data (from tools like Google Analytics or Search Console) to see how your pages are performing. This tells you what's working, what's not, and where to make improvements. | You look at tools like Google Analytics to see what pages get the most visits and use that info to improve keywords and layout.
inform on-page SEO decisions?
Example: If analytics show a specific blog post has a very high bounce rate (people leave quickly), you might use that data to improve the content or readability of that page. Example: You see that your page about “how to train a puppy” gets many visits but has a high bounce rate, so you add images and
clearer tips. Gemini
What is page speed and why does it Page speed is how quickly your website's content loads. It matters because faster loading times lead to a better user experience, which Google rewards with higher rankings. Slow pages | Page speed is how fast your website loads. Faster websites rank better and keep visitors from leaving.
matter? frustrate users and can lead to them leaving your site. rie
Example: A user opens your site and it loads in 1.5 seconds—this fast speed helps with both rankings and user experience.
Example: If your online store takes too long to load a product page, potential customers might get impatient and go to a competitor's site, resulting in lost sales.
Name a few important Google ranking | Content Quality and Relevance: Is your content helpful and does it answer the user's search query? High-quality content
factors.
Backlinks: Links from other reputable websites pointing to yours. Fast-loading site
Mobile-Friendliness: Does your website work well and look good on mobile devices? Mobile-friendly design
Gemini
Page Speed: How fast your website loads. Backlinks from trusted sites
User Experience (UX): Is your website easy to navigate and pleasant to use? Secure site (HTTPS)
Example: A website with well-written, in-depth articles, lots of links from other popular sites, and a super-fast mobile version is likely to rank higher on Google. Example: Your mobile-friendly site with helpful articles and backlinks from authority blogs ranks higher than others.
What is a sitemap? A sitemap is like a map of your website that helps search engines understand its structure and find all your important pages. A sitemap is a list of your website pages that helps search engines find and index them.
Example: Think of it as a table of contents for Google, listing all the pages on your site. Example: You create a sitemap file that includes all your product pages so Google can find and rank them. Tie
What is an HTML Sitemap? An HTML sitemap is a page on your website that lists all the main pages, designed for human users to navigate. It's a webpage that lists your site’s pages for users to easily find content.
Tie
Example: You might see an "Index" or "Sitemap” link in the footer of a website that leads to a page with a list of all their categories and pages. Example: A “Site Map” link in your footer that opens a page listing all articles and categories.
What is an XML Sitemap? An XML sitemap is a file that lists all the important pages on your website in a format specifically for search engines. It's not visible to users. A file designed for search engines, showing all your website’s important pages.
Gemini
Example: This is the file you submit to Google Search Console to tell Google about all your pages. Example: You submit your XML sitemap to Google Search Console 5o your new blog posts get indexed faster.
What is Robot's Meta Tag? A Robot's Meta Tag is a piece of code on a webpage that tells search engines whether they should crawl (read) and index (show in results) that specific page. It's a small piece of code that tells search engines whether to show or skip a page in search results.
Tie
Example: You might use a noindex tag on a "thank you for your order" page so it doesn't show up in Google search results. Example: You add a “noindex” meta tag to a thank-you page so it doesn’t appear in Google.
What is on-page vs off-page SEO? On-page SEO: Optimizations you make directly on your website pages. On-page SEO is what you do on your site (content, keywords, meta tags).
Off-page SEO is what happens outside your site (backlinks, social shares).
Off-page SEO: Actions taken outside of your website to improve its ranking. .
Example: Gemini
Example: Optimizing your blog post title and adding images is on-page SEO. Getting another website to link to your blog post is off-page SEO. On-page: Writing a blog post using keywords.
Off-page: A news site links to that post.
What's the difference between on- The difference is simply where the optimization takes place. On-page is on your website (like content, keywords, titles). Off-page is off your website (like backlinks, social media signals). | On-page SEO is about improving your own site. Off-page SEO is about getting attention from other websites.
page and off-page SEO?
Example: Improving the quality of your content and making sure your keywords are used properly is on-page. Getting mentioned on social media or having another website reference  |Example:
your article is off-page. ChatGPT
On-page: Adding alt text to images.
Off-page: Earning a backlink from a travel magazine.
How do you earn backlinks? You earn backlinks by creating valuable content that others want to link to, building relationships with other websites, and sometimes through outreach. You "earn" them, rather than You can earn backlinks by creating great content, building relationships, guest posting, and sharing on social media.
buying them. -
Example: You publish a helpful tool like a “Mortgage Calculator” and finance blogs link to it because it's useful. Gemini
Example: You write an incredibly detailed guide on "How to Start a Small Business." Other business blogs find it useful and link to it as a resource for their readers.
How can my business show up in It'simportant to understand that ChatGPT doesn't have a traditional "ranking” system like Google Search. It generates answers based on the massive dataset it was trained on. However, you | To increase the chances of your business appearing in ChatGPT’s responses, you need to have high-quality, trustworthy content on the
ChatGPT answers? can increase the chances of your business being mentioned in ChatGPT's responses by focusing on building a strong and informative online presence. Here's how: \web that is well-optimized for SEO. ChatGPT pulls from a wide range of online content when it was trained (and/or plugged into tools like
Bing), so the better your content s structured and cited, the more likely it gets noticed.
1. Create High-Quality, Comprehensive Content: €& Here’s What You Can Do:
Publish Expert Content
Explanation: ChatGPT relies on publicly available information. The more detailed, accurate, and helpful your website content is, the higher the chance it might be used as a source when
ChatGPT answers relevant questions. Write helpful blog posts, product pages, and guides related to your industry.
Example: Ifyou run a local bakery, having detailed pages about the types of bread you offer, the ingredients you use, your history, and customer testimonials can all contribute to ChatGPT | Make sure it answers specific questions people ask.
potentially mentioning your bakery when someone asks about local bakeries o specific types of bread in your area.
Example:
2. Focus on Answering Questions Directly: If you run a pet grooming business, publish a blog like:
“How Often Should You Groom a Golden Retriever?” Tie

Explanation: Think about the questions your potential customers might ask related to your industry or business. Create content that directly answers these questions in a clear and concise
way.

Example: If you offer a plumbing service, create blog posts or FAQ sections on your website that answer common plumbing questions like "How to fix a leaky faucet?" or "What are the signs
of aburst pipe?".

3. Optimize for Search Engines (SEO):

While ChatGPT isn't a search engine, the data it's trained on is largely from the internet, which is indexed by search engines. Good SEO practices help your content become
more visible online.

Example: Using relevant keywords in your website content, like "best Italian restaurant in [city name]" if you own an ltalian restaurant, helps search engines (and indirectly, potentially

ChatGPT's training data) understand what your business is about.

Get Cited and Linked
Earn backlinks from other trusted websites. This increases your authority and visibility.

Example:
If a popular pet blog links to your grooming guide, ChatGPT may be more likely to refer to it.

Be Featured in Online Lists or Directories

Getyour business listed in top resources (e.g. "Top 10 Groomers in New York").

Example:




How can my business show up in
Gemini answers?

To have your business show up in Google Gemini answers (formerly Bard, now integrated into Google's Search Generative Experience or SGE), you'll need to focus on Google-friendly,
structured, and high-authority content. Gemini pulls its answers from indexed web content, much like Google's Featured Snippets or Knowledge Panels, but with a more conversational Al
layer.

Here’s a step-by-step guide to increase your chances:

1. Optimize for Google's Search Ecosystem
Geminiis tightly integrated with Google's existing ranking systems, so the foundation is SEO:

High-quality content: Create in-depth, expert-level content that directly answers common queries your audience has.
Structured content: Use clear H1, H2, and H3 tags, bullets, and numbered lists. Gemini often pulls from clearly formatted sections.
Schema markup: Implement structured data (JSON-LD) for things like Organization, Product, FAQ, and HowTo to help Gemini understand your content contextually.

Mobile-first: Ensure fast load times, responsive design, and Core Web Vitals compliance.

2. Answer Questions Users Ask
Gemini is designed to mimic user question-answer behavior, so make sure your site:

Answers “whatis,” “how to,” “why,” and comparison questions in clear terms.
Uses FAQ sections on key service/product pages.

Includes a blog with conversational, authoritative takes on trending and evergreen topics.
Example:

If you run a branding agency, publish content like:
"How much does branding cost in 2025?" or "Best branding strategies for tech startups'—Gemini looks for trustworthy responses to these.

3. Get Mentioned or Listed on Trusted Sources
Gemini doesn’t just pull from your website—it includes third-party mentions:

Get listed on directories like DesignRush (if you’re not already).

Aim for mentions in media outlets, roundups, expert panels, or interview-style features.

Request reviews on high-domain-authority review platforms (Clutch, G2, Trustpilot, etc.).

Consider publishing insights on Google-indexed platforms like Medium or LinkedIn Articles.

The principles for making your business visible in Gemini answers are very similar to those for ChatGPT. Since Gemini is also a large
language model, it relies on the vast amount of text and code it was trained on, which includes a significant portion of the internet. Here’s
how you can increase the chances of your business being mentioned when relevant to a user's query on Gemini:

Establish a Robust Online Presence: This is foundational. Gemini learns from the information available online. Ensure you have:

A Comprehensive Website: Your website should be well-organized, easy to navigate, and contain detailed and accurate information about
your products, services, history, and values. Use clear, straightforward language.

Active Social Media Engagement: Maintain active and informative profiles on social media platforms that are relevant to your target
audience.

Valuable Content Marketing: Create high-quality, informative content such as blog posts, articles, videos, and infographics that address
common questions and topics within your industry. This helps establish your business as a knowledgeable resource.

Focus on Positive Brand Recognition: When your business is discussed in credible online sources, it signals to language models like
Gemini that you are a noteworthy entity. Concentrate on:

Public Relations Efforts: Aim to get your business featured in relevant news articles, industry publications, and blogs.

Customer Reviews and satisfied

enhance your overall online reputation.

to leave reviews on relevant platforms. Positive mentions can
Engagement in Your Industry: Participate in industry events, conferences, and online discussions. This can lead to mentions in event
summaries and online forums.

Optimize Your Data for Al Understanding: Help Al models like Gemini easily understand key information about your business:

Implement Schema Markup: Utilize schema.org vocabulary on your website. This structured data helps search engines and Al understand
the meaning and context of the information on your pages, including details like your business name, address, phone number, hours, and
product details.

Maintain Consistent NAP Information: Ensure your business name, address, and phone number (NAP) are identical across your website,

social media profiles, and online directories. Consistency is crucial for building trust and recognition.

Contribute to Relevant Online Resources: If there are reputable online knowledge bases or wikis specific to your industry, ensure your
business is and i there.

Create Content That Answers Questions Directly: Since Gemini is designed to answer user queries, producing content that directly
addresses common questions related to your industry or the problems your business solves can improve your chances of being relevant in
its responses. Consider creating FAQs, how-to guides, and informative articles that target specific questions.

Remember, Gemini's responses are based on the vast dataset it has been trained on. While there's no direct way to "rank" in Gemini
answers, focusing on building a strong, informative, and trustworthy online presence will significantly increase the likelihood of your

business being recognized as a relevant and helpful resource when users ask related questions.

By the way, | noticed Web & App Activity isn't currently enabled for this Google account. Turning on Web & App Activity in your My Google

Inthe age of so many Al and LLM
developments, how do we champion
our current SEO efforts and what role
does it play in the future? How do we
rally and show its value in a way that's
and profitable to
clients/stakeholders?

The advent of Al and Large Language Models (LLMs) like ChatGPT and Google's Gemini is undoubtedly reshaping the digital landscape, but it doesn't diminish the value of SEO. Instead, it
evolves it. Here's how to champion your current SEO efforts and articulate its vital role in the future:

How to Champion Your Current SEO Efforts in the Age of AI/LLM Developments
1. Emphasize Foundational Strength:Al and LLMs are trained on existing web data. Websites with strong technical SEO (fast loading times, mobile-friendliness, crawlability, proper

data) and high-quality, authoritative content are naturally better sources for these models. Your current SEO efforts form the bedrock for Al discoverability.

Example: A website with clean, semantic HTML and well-structured internal linking makes it easier for Al models to parse and understand the content, regardless of whether a human user
clicks through from a traditional SERP or an Al-generated summary.
2. Shift Focus to "Entity" and "Topical Authority":Instead of just optimizing for individual keywords, SEO now leans heavily into building expertise around specific topics and establishing your

brand as a recognized entity. Al models favor sources and coverage.

Example: Instead of just optimizing a single page for "best running shoes," a modern SEO strategy builds a cluster of content around “running footwear," covering topics like "how to choose
running shoes,” "running shoe brands comparison,” "sustainable running shoe options,” and so on. This signals deep expertise to Al.

3. Optimize for "Zero-Click" and Al Overviews:Many Al-generated answers provide information directly, potentially reducing clicks to websites. SEO efforts must now focus on ensuring your
content is the source for these direct answers, even if it doesn't result in a direct click.

Example: Crafting clear, concise answers to common questions within your content, using FAQ schema markup, increases the chances of your business's information being pulled into
Google's Al Overviews or a ChatGPT response.

4. Highlight E-E-A-T Expertise,

Google's E-E-A-T guidelines are more crucial than ever. Al models are trained on data that implicitly or explicitly values trustworthy and expert sources. Demonstrating these qualities
through author bios, citations, and reputable mentions boosts your content's chances of being leveraged by Al.

Example: For amedical clinic, ensuring doctors' credentials are prominently displayed on their professional pages, and having their content reviewed by certified experts, enhances the E-E-
A-T signal, making their health information more likely to be cited by Al.

1. Reframe SEO as Visibility Across Ecosystems
Intoday’s world, SEO isn't just about “ranking on Google”—it’s ab
out being discoverable across search engines, Al models, voice assistants, and recommendation systems. That means:

Optimizing for Google also improves chances of showing up in ChatGPT, Gemini, Perplexity, and Bing Copilot.

Structured, useful content feeds training data, which large language models may surface or summarize.

Key Talking Point for Clients:
“SEO today is not just about search rankings—it's your brand’s lan
guage model footprint. It's how you show up where the future of search is happening.”

[ 2. Translate SEQ into Business Outcomes

care less about keyword rankings and more about results. Shift focus to:

Traffic from high-intent queries

Content that shortens the buyer journey

Pages that support conversion, lead gen, or brand credibility

Key Client Message:
“We don’t just optimize pages—we build content that answers your ¢
ustomers’ top questions at every stage of the funnel. That's what converts.”




The Role of SEO in the Future with AI/LLM
SEO's future role is one of strategic adaptation and expanded influence:

Content as "Training Data" Optimization: SEO becomes about optimizing content not just for search engine algorithms, but for ingestion and understanding by LLMs. This means focusing on
clarity, structure, factual accuracy, and comprehensiveness.

*\ 3. Show SEO’s Role in Reducing Al Hallucinations
Al assistants hallucinate less when high-quality, well-cited, factual content is published and widely referenced.

SEO content that:

Beyond Traditional SERPs: SEO willi
chatbots, and voice search results, not just the "ten blue links."

Data-Driven Insights Amplified: Al tools will empower SEOs with even deeper insights into user intent, content gaps, and predictive analytics, allowing for more precise and effective
strategies.

Human Oversight and Creativity: While Al can assist with content generation and optimization, the human element of strategic thinking, creativity, and ensuring E-E-A-T remains paramount.
SEOs will guide Al tools, not be replaced by them.

Brand Building and i As Al can
mentions, becomes an even more critical component of SEO.
How to Rally and Show SEQ's Value to Clients/Stakeholders (Digestible & Profitable)
Communicating SEO's value needs to evolve beyond just "rankings" and "organic traffic."

focuson” Engine O (GEO)" or "Al Of (AIO)," aiming for visibility in Al-ge ted

about brands, maintaining a positive and consistent brand presence across the web, including reviews and

1. Reframe Key Performance Indicators (KPIs):
Shift from Clicks to Visibility & Influence:

Old KPI: Organic Clicks

New/Evolved KPI: Share of Voice in Al Overviews/Chatbots, Brand Mentions (linked and unlinked), Direct Answer Appearances.
Example: "While organic clicks are important, our strategy also ensures your brand is frequently featured in Al-generated

and authority even if users don't click directly."

Focus on Qualified Traffic & Conversions:

forkey queries, providing brand exposure

Old KPI: Total Organic Traffic

New/Evolved KPI: Organic Traffic Quality (e.g., higher time on page, lower bounce rate from organic visitors), Conversion Rate from Organic Traffic, Lead Quality from Organic.

Example: "Our SEO efforts aren'tjust driving traffic, they're attracting highly qualified visitors. While Al might answer some top-of-funnel questions, the users who do click through to your
site are often further along in their decision-making process, leading to a higher conversion rate. Our recent report shows organic conversions increased by X%."

Demonstrate Brand Authority & Trust:

New/Evolved KPI: E-E-A-T signals (e.g., expert author profiles, number of reputable citations, positive review trends), direct branded searches.

Example: "By focusing on E-E-A-T, our content is becoming a trusted source for both users and Al models. This month, we saw a Y% increase in direct searches for your brand name,
indicating growing brand recognition and trust."

2. Connect SEO Directly to Business Goals:

Revenue Impact: Translate SEO metrics into tangible revenue gains.

Example: "Our SEO strategy contributed to Z new qualified leads this quarter, resulting in an estimated $X in revenue, with an ROI of Y%. This is equivalent to spending $A in paid advertising
for the same results.”

Cost Savings: Show how organic visibility reduces reliance on paid channels.

Example: "The organic traffic we've generated this quarter would have cost $X if acquired through paid ads, representing significant savings for your marketing budget."

Market Share & Competitive Advantage: Highlight how SEO helps dominate your niche against competitors, especially in the Al-driven information landscape.

Example: "Our entity-based SEO approach means we're not just ranking for keywords, but becoming the go-to authority in your industry. This positions you to capture a larger share of voice
in Al-driven search, giving you a competitive edge.”

3. Educate and Simplify:

Use analogies and real-world scenarios to explain complex SEO concepts in the Al era.

Even if someone

Analogy: "Think of our SEO as building a highly reputable library (your website content) that Al models love to cite because it's well d, accurate, and

just asks the librarian (the Al) for a quick fact, that fact is coming from your library."

Is well-structured

Includes stats, examples, and citations

Reflects real industry expertise

...ismore likely to shape LLM answers and be picked up by Al summarizers.

Stakeholder Proof Point:
“When your content is clear, referenced, and trusted—it becomes the kind of source that LLMs like ChatGPT rely on.”

4. Back It Up with Reporting That Tells a Story
Replace vanity metrics with impact-focused insights:

“This FAQ post drove 23% of qualified leads last quarter.”
“This cluster ranks in featured snippets for 7 transactional keywords.”
“This page is cited by multiple industry sites—feeding Al models and brand authority.”

Talk Like This in Reports:
“Our SEO work is compounding: not just attracting clicks, but feeding your di

d web.”

across the new Al-p

Gemini

If content can be generated by Al, then
why do we still need content writers?

That's a crucial question in today's landscape. While Al can generate text quickly, human content writers are still essential for several key reasons:

1. Nuance, Creativity, and Originality:

Simple Answer: Al can produce text that sounds good, but it often lacks the creativity, emotional intelligence, and unique voice that resonates with audiences.
Example: Al might write a technically correct product description for a new phone, but a human writer can craft a compelling story that connects with the reader's desires and aspirations
around technology and communication.

2. Expertise, Research, and Fact-Checking:

Simple Answer: Al generates content based on its training data, which might not always be up-to-date or accurate in niche areas. Human writers conduct thorough research and bring
subject matter expertise.

Example: For a complex medical article, ahuman writer with medical knowledge can interpret research papers, interview experts, and ensure the information is accurate and presented
responsibly, something an Al might struggle with.
3. Understanding Audience Intent and Emotion:

Simple Answer: Human writers can deeply understand the target audience's needs, pain points, and emotional triggers, allowing them to create content that truly connects.
Example: A human writer crafting marketing copy for a charity can evoke empathy and inspire action in a way that might be difficult for an Al focused solely on conveying information.
4. Developing Unique Brand Voice and Tone:

Simple Answer: Human writers are crucial for establishing and maintaining a consistent and authentic brand voice that reflects the company's personality and values.

Example: Think about the distinct and humorous voice of some popular brands on social media. This kind of nuanced and engaging communication s typically driven by human creativity
and understanding of brand identity.

5. Strategic Content Planning and Goal Alignment:

Al Writes — Humans Lead
Al can generate content, but it doesn’t know what to say unless a human tells it:

What the brand stands for
Who the audience is

What insights or stories matter
What tone fits the market
Example:

Al might write “Top 5 CRM Tools,” but only a human writer knows which tool your company actually uses, loves, or wants to
recommend—and how to say it in your brand voice.

Alis a tool. Content writers are the strategists and storytellers behind the tool.

2. Writers Turn Noise into Narrative
Al generates content from existing data. Witers craft original vi
resonant—not just readable.

andh first that make content

Example:
Al can list SEO tactics, but only a writer can connect that to a brand’s unique value and show how their team actually improved rankings in
3months.




Simple Answer: Human content strategists and writers understand how content fits into a larger marketing plan and can tailor content to specific business goals, such as lead generation or
brand awareness.

Example: A content writer can develop a series of blog posts, white papers, and social media updates that strategically guide a potential customer through the sales funnel, something an Al
might not be able to orchestrate with the same level of strategic thinking.

6. Ethical Considerations and Avoiding Plagiarism:

Simple Answer: Human writers are responsible for ensuring their content is original, ethical, and avoids plagiarism. While Al is improving in this area, it can still sometimes produce text that
inadvertently overlaps with existing content.

Example: A human writer understands copyright laws and best practices for attribution, ensuring that the content created is legally sound and ethically responsible.

7. Editing, Refining, and Adding a Human Touch:

Simple Answer: Even if Al can generate a first draft, human editors are needed to refine the language, ensure clarity, and add a final layer of polish and human touch.
Example: An Al-generated blog post might be factually correct but lack flow or engaging language. A human editor can add
personality to make it more readable and impactful.

entence:

and inject

In conclusion, while Al is a powerful tool for content generation, it currently serves as a helpful assistant rather than a complete replacement for human content writers. The ability to bring
creativity, expertise, emotional intelligence, strategic thinking, and ethical considerations to the content creation process remains uniquely human and vital for effective communication
and achieving business goals.

Good writing isn't about saying things—it’s about saying the right things in the right way.

3. Al Lacks Judgment, Context & Accuracy
Writers:

Check facts and nuance

Avoid brand risk (e.g., wrong claims, misinterpreting tone)

Know what shouldn’t be said, not just what can be generated

Example:
Al might hallucinate sources or make legal claims without context. A writer filters, vets, and adapts content to match reality and brand
values.

4. Writers Are the Editors of Al
In many content teams, writers are now Al operators—they:

Prompt the Al

Refine, fact-check, and rewrite content

Inject human insight and creativity

Shape it into assets for SEO, thought leadership, and storytelling

The best content today is Al-assisted, but human-led.

5. Original Thought Still Wins
Search engines, LLMs, and audiences are all starting to penalize repetitive, generic content. What performs best?

Content with real data

Case studies

Human insights

Strong opinions

Personal experience

Example:
An Al can’t write your founder’s experience building a SaaS company from scratch—but a content writer can capture that story and turn it

Gemini

How can you truly tell whether an article
was created through deep human
research and expertise or simply with
the help of AI? And how does that
impact the content’s ability to rank on
search engines?

To truly tell whether an article was created through deep human research and expertise versus Al assistance can be subtle but there are clues. Here's a breakdown of how to discern the
difference and its impact on search engine rankings:

How to Tell the Difference Between Human and Al-Generated Content:
It's becoming increasingly difficult, but here are some indicators:
Characteristics Suggesting Human Research and Expertise:

Original Insights and Unique Perspectives: The article offers novel ideas, interpretations, o opinions based on personal experience, in-depth study, or unique data.

Example: An article about the history of jazz music written by a renowned jazz historian who shares anecdotes from their career and offers a new perspective on a particular era.
Anecdotes and Personal Experiences: The content includes firsthand accounts, stories, or examples that real-world ordeep i

Example: A travel blog about hiking the Himalayas that includes personal faced and unique
Complex Reasoning and Nuance: The writing tackles intricate topics with layered critical thinking.

Example: An analysis of the economic impact of a new trade agreement that delves into various factors, potential drawbacks, and nuanced regional effects.

Specific Examples and Case Studies: The article uses concrete, real-world examples and in-depth case studies to support its claims.

Example: A marketing article that breaks down a successful campaign with specific data points and explains the strategic decisions behind each step.

Consistent Author Voice and Style: The writing reflects a distinct personality, tone, and style that is consistent across the author's body of work.

Example: A well-known food blogger whose recipes and articles consistently have a warm, approachable, and slightly humorous tone.

Demonstration of Authority and Credibility: The article might cite specific sources, refer to established research, or the author's credentials might clearly position them as an expert.
Example: A scientific article that includes a of p d studies and is written by a researcher with a PhD in the relevant field.

Characteristics That Might Suggest Al Assistance (or Solely Al-Generated):

with local culture.

and

Generic or Surface-Level Information: The content covers a topic broadly without deep dives or unique insights.
Example: A general overview of the benefits of exercise that lists common points without specific examples or scientific backing.

1. Signs of Deep Human Research & Expertise
Look for:

Original data or case studies
> e.g. “In our internal test of 50 CRM users, 78% preferred...”

Unique insight or lived experience
> e.g. “As someone who's scaled 3 Saas startups, here’s what worked...

Clear sourcing & external references
< e.g. Citing reputable studies, naming tools with real pros/cons

Nuance and critical thinking

= Not “Top 10 Tools” with vague but real trade-offs,

orwarnings

Strong point of view
- Al tends to stay neutral. Humans take a stance.

2. Tells That Content Was Likely Al-Generated or Lightly Edited
Repetitive phrasing (“in today’s digital age...”)

Generic lists with no depth

Vague advice (“optimize your content”)




Repetitive Phrases or Sentence I ted content can exhibit patterns in language or sentence construction.
Example: Multiple sentences starting with the same phrase or using very similar grammatical structures in close proximity.
Lack of Personal Anecdotes or Opinions: The article presents i factually without personal
Example: A product review that lists features and specifications but doesn't offer a genuine user perspective.
Grammatical Errors or Awkward Phrasing: While Al is improving, it can still produce

Example: Phrases that feel slightly off or use vocabulary in a way that doesn't quite fit the context.

Overuse of Keywords or Formulaic Structure: The content might be structured in a very predictable way (e.g., an introduction, three main points, and a conclusion) with keywords peppered
throughout.

Example: An article that feels like it's ticking off a checklist of related terms rather than flowing naturally.

Difficulty in Citing Specific Sources (if Al is not sophisticatedly trained for it): If the article makes claims without clear sourcing or when asked, cannot provide the origin of specific
information.

Impact on Content's Ability to Rank on Search Engines:

or subjective vi

incorrect or tural di

Search engines, particularly Google, are becoming i at identifying high-q\
trustworthy information. Here's how the origin of the content can impact ranking:

lity, helpful content. Their primary goal is to provide users with the most relevant and

Focus on Quality and Helpfulness: Google's algorithms prioritize content that is original, well-researched, accurate, and provides value to the user. Content that demonstrates genuine
expertise and satisfies user intent is highly favored.

EEAT Expertise, and

Money or Your Life" topics), Google heavily weighs E-E-A-T. Content
Human-written content rooted in genuine expertise often excels in this area.

Al as a Tool, Not a Replacement: Google has stated that it doesn't penalize Al-generated content as long as it meets their quality guidelines. However, purely Al-generated content that lacks

For many types of content, especially those that could impact a user's health, financial stability, or safety ("Your
deep expertise, and from a credible source is crucial for ranking well.

accuracy, or iis unlikely to rank well, especially for competitive keywords.
Potential for Penalties: If Al-generated content is used to produce low-quality, spammy, or it could p lead to ranking penalties.

The Human Element Matters: While Al can assist with content creation, search engines still value the human touch - the unique insights, storytelling, and ability to connect with an audience
on an emotional level. Content that clearly demonstrates human authorship and expertise is likely to have an edge.

In summary, while it's getting harder to definitively say "this was written by Al," the content's quality, depth of research, originality, demonstration of expertise, and overall helpfulness are the
key factors that determine its ability to rank well. Content primarily driven by deep human research and expertise i often better positioned to meet these criteria and build trust with both
users and search engines.

Few or no external links/sources

No mention of actual experience, real examples, or mistakes

Example:
A human might say,

“When we migrated from WordPress to Webflow, we lost 23% of our organic traffic in week one — here’s why.”
Al usually can’t give you that level of contextual, painful truth.
@ How Does That Affect Search Rankings?
& shallow or Al-only content struggles to rank because:
Google’s Helpful Content System is designed to reward content written by people, for people
E-E-A-T (Experience, Expertise, Authority, Trust) guidelines prioritize original insight
Pages that regurgitate common facts without value are seen as low-quality or unhelpful

Search engines are not punishing Al, but they reward experience and usefulness—something only humans can fully provide.

] Expert-Led Content Wins Because:
It builds trust with both users and search engines

It earns backlinks and citations (which Al content rarely does)

It signals brand authority over time, which improves rankings long-term

Example from Google Docs:
Google now includes “authorship” metadata in Search Labs experiments. That’s a step toward giving weight to who wrote something—not
just what was written.

& Final Takeaway
“If your content says what everyone else is saying, you’ll blend in. If it brings real experience, it ranks, earns links, and builds trust. Al can
support that—but it can’t replace it.”

ChatGPT

In the age of Al content generation, how
do you ensure content stands out,
maintains quality, and avoids penalties?

That's a critical question for navigating the current content landscape. Here’s how you can ensure your content stands out, maintains quality, and avoids penalties in the age of Al content
generation:

1. Emphasize Originality and Unique Value Proposition:

Focus on Deep Research and Insights: Go beyond what Al can easily scrape and synthesize. Conduct original research, interviews, and surveys to generate unique data and perspectives.
Offer Subject Matter Expertise: Leverage the deep knowledge and experience of your team. Content created by genuine experts in the field will always hold more weight.

Share Personal Experiences and Anecdotes: Infuse your content with real-life stories, case studies, and personal experiences that Al cannot replicate.

2. Prioritize High-Quality, Human-Centric Content:

Focus on User Intent Tl L what your audience is truly looking for and provide comprehensive, in-depth answers that go beyond surface-level information.
Maintain a Strong Brand Voice and Tone: Develop a unique and consistent brand voice that resonates with your target audience. Human writers excel at crafting content that embodies a
specific brand personality.

Ensure Excellent Writing and Editing: Pay close attention to grammar, style, flow, and overall readability. Human editors can refine and polish content to a higher standard.

3. Strategically Integrate Al as a Tool (If Applicable):

Use Al for Research and Outlining: Al can be helpful for initial research, brainstorming ideas, and creating content outlines. However, the core content creation and refinement should be
human-led.

Leverage Al for Repetitive Tasks: Use Al for tasks like generating social media updates or product descriptions based on human-written core content.

Focus on Al Augmentation, Not Replacement: View Al as a tool to enhance human creativity and efficiency, not as a substitute for skilled content creators.

4. Focus on Building E-E-A-T Expertise, i

Clearly Showcase Author Credentials and Expertise: Make it evident who is creating the content and highlight their relevant experience and qualifications.
Cite Reputable Sources: Back up your claims with links to credible and authoritative sources.
Build a Strong and mentions from reputable sources to enhance your website's and content's trustworthiness.

reviews,

1. Blend Al Efficiency with Human Expertise
Use Al for:

Outlines

Idea generation

First drafts or variations

But always apply human creativity, accuracy, and nuance to:

Add insights o case studies

Refine tone and clarity

Fact-check, cite sources, and add fresh perspective

@ Think of Al as a junior writer — helpful, but always needs editing.

2. Demonstrate E-E-A-T in Every Article
Google’s quality framework rewards:

Experience - Real-life involvement with the topic

Expertise - Demonstrated skill/knowledge




5. Optimize for User Experience (UX):

Ensure Website and Mobile-|

A positive user i is crucial for and rankings.

Focus on Readability and Formatting: Use headings, subheadings, bullet points, and visuals to make your content easy to scan and digest.
Improve Site Speed and Navigation: A fast-loading and user-friendly website contributes to a better overall experience.

6. Stay Updated on Search Engine Guidelines:

Monitor Official Announcements: Keep track of updates and guidelines from search engines like Google regarding Al-generated content and best practices.
Focus on Long-Term Value: Create content that is genuinely helpful and valuable to your audience, as this aligns with search engines' long-term goals.
7. Avoid Over-Optimization and Keyword Stuffing:

Write Naturally: Focus on creating content that flows naturally and addresses user needs, rather than excessively targeting keywords.
Prioritize Quality Over Quantity: Creating a few high-quality, in-depth pieces of content is more valuable than publishing numerous low-quality, Al-generated articles.
8. Emphasize Unique Visuals and Multimedia:

Incorporate Original Images, Videos, and Infographics: Visual elements can help your content stand out and provide additional value to the user.

Leverage Interactive Content: Consider incorporating quizzes, polls, or other interactive elements to increase engagement.

By focusing on these strategies, you can create content that not only stands out in the age of Al but also provides genuine value to your audience and aligns with search engine quality
helping you maintain and improve your rankings.

Authoritativeness - Recognized credibility (links, mentions)

Trustworthiness - Factual accuracy, proper sourcing

How to apply it:
Include:

Author bios with credentials

Personal anecdotes or brand case studies

Links to primary sources or proprietary data

3. Avoid “Al SEO Spam” Traps
Watch out for:

Generic listicles with zero differentiation

Keyword stuffing with no added value

Thin, filler text written to game algorithms

© These tactics can trigger Google’s Helpful Content System—which can de-prioritize your entire site, not just one article.

A\ Ifyour content exists only to rank, it probably won’t.

4. Inject Brand Voice & Strategic POV
Al can’t replicate your brand’s:

Voice
Vision

Value proposition
Customer perspective

Add custom elements like:

Real customer quotes
Team opinions or commentary

“Lessons we learned” from doing the thing you're writing about
@ This is how content becomes “yours,” not just “content.”

5. Invest in Content Differentiation
Ask with every draft:

“Is this saying something new, better, or clearer than what already exists?”
If not:

Add data

Show a framework

Provide examples

Use visual breakdowns or analogies

Ranking content solves problems better than anyone else —not faster than anyone else.
£3 TL;DR - The New SEO Content Stack:

What You Need@hy It Matters

Al toolsSpeed & structure

Human editorsBepth & clarity

Expert insightGoogle’s trust signals (E-E-A-T)
Brand voiceBlemorability & engagement

Purpose-first intent8EO success + audience value
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