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Executive summary

Widespread Adoption and Integration of AI Writing Tools:

The data reveals a significant trend, with 85% of content, SEO, and PR agencies 
incorporating AI writing tools into their daily operations.

ChatGPT's Satisfying User Experience:

With 3.9 points out of 5 responders have found ChatGPT to provide the most 
satisfying experience for content generation.

Positive Impact on Productivity:

A notable 41% of respondents recognized AI tools as a significant enhancement 
in productivity for content creation.

High-Quality Outputs Acknowledged:

The study reveals that 45% of participants rated the outputs of AI writing 
tools as good or excellent.

“These findings collectively paint a picture of a 

rapidly transforming landscape where AI writing 

tools have become integral components of daily 

operations. The positive user experiences, 

together with the tangible impacts on productivity 

and content quality, validate the strategic 

adoption of these tools”, said Gianluca Ferruggia, 

General Manager at DesignRush.



About the report

Methodology

The purpose of this survey is to gather insights into the usage of AI writing tools within 

digital agencies. The information collected will help analyze trends, challenges and 

opportunities associated with the adoption of AI writing tools.

Invitations were sent to potential participants via email, including a link to the online 

questionnaire. The participants were informed about the purpose of the survey and assured 

of the confidentiality of their responses.



Data collection took place between November 27 and December 1, 2023 with a total of 80 

digital agencies participating in the survey.



The respondents are employees from various Content, SEO, and PR agencies, ensuring a 

diverse range of perspectives within these industries.



The survey adheres to ethical guidelines, ensuring participants' anonymity and confidentiality. 

Informed consent is obtained, and participants are made aware of their right to withdraw 

from the survey at any time without consequences.



Survey findings

AI writing tools are employed by 85% of content, SEO, 
and PR agencies in their daily operations. These agencies 
leverage AI writing tools to streamline their processes, 
enhance content creation efficiency, and optimize their 
search engine optimization (SEO) and public relations

(PR) efforts.

ChatGPT, developed by OpenAI, holds the top spot as the most widely used, followed 
by Google Bard, Jasper, Bing, and Rytr. Each service brings its unique strengths, 
catering to various preferences and needs in the rapidly evolving field of natural 
language processing.

Question: Do you currently use any AI writing tool?

Question: Which AI writing tools do you use?
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The respondents found that ChatGPT provided the most satisfying experience when 
utilized for content generation. Their consensus highlighted the effectiveness of 
ChatGPT in meeting their content generation needs, showcasing its versatility and 
user-friendly interface.

41% considered the contributions of AI tools to be a significant improvement in 
productivity for content creation. The positive assessment from this portion of 
respondents underscores the valuable impact of incorporating artificial intelligence 
into the creative process.

Question: How satisfied are you with the AI writing tools you use?

Question: Have you noticed an improvement in content creation 
productivity since incorporating AI writing tools?
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56% of the participants rated the outputs of AI writing tools as either good or 
excellent. This positive evaluation reflects a substantial portion of respondents 
acknowledging the effectiveness and quality of AI writing tools in generating content.

65% of content, SEO, and PR agencies express a desire to increase their investment in AI 
writing tools. This strong inclination toward additional investment underscores the 
perceived value and potential benefits that these agencies associate with AI writing tools.

Question: How would you rate the overall quality of content produced

with AI writing tools?

Question: Are you planning to invest more in AI writing tools in the future?

Overall quality rate

Plan to invest in AI writing tools

Yes 65%

Undecided 20%

No 15%

Average 38%

Excellent 12%
Poor 6%

Good 44%



Approximately 75% of the participants are inclined to recommend AI writing tools. 
The positive sentiment toward these tools suggests a level of satisfaction and 
confidence in their utility for various tasks such as content creation, demonstrating a 
potential for increased adoption and advocacy within professional circles.

Question: How likely are you to recommend AI writing tools to

other content writing and marketing agencies?

AI Recommendation Likelihood
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Conclusions

Implications for Future Adoption and Integration:

The findings collectively suggest a trajectory towards deeper integration and 
reliance on AI writing tools within the content, SEO, and PR sectors. The positive 
experiences, along with the intention to increase investment, indicate a growing 
understanding of the instrumental role these tools play in meeting the evolving 
demands of the industry.

Strategic Considerations for Tool Selection:

With the diverse landscape of AI writing tools, agencies and professionals may need to 
strategically assess the unique strengths offered by platforms like ChatGPT, Google Bard, 
Jasper, and Bing. This nuanced approach ensures alignment with specific preferences and 
requirements in the rapidly advancing field of natural language processing.

Potential for Industry Transformation:

The high satisfaction levels, combined with the intent to recommend and invest more, 
signal a potential transformative impact on industry practices. AI writing tools have the 
potential to reshape content creation processes, making them more efficient, adaptable, 
and responsive to the dynamic nature of digital communication.

Need for Continuous Innovation:

As the demand for AI writing tools continues to grow, there is a parallel need for 
ongoing innovation. This includes refining existing tools and introducing new 
features to address emerging challenges, ensuring that these tools remain at the 
forefront of technological advancements in content creation.

Professional Community Advocacy:

The willingness of participants to recommend AI writing tools underscores the potential 
for organic growth through professional networks. Word-of-mouth recommendations 
within these communities can contribute significantly to the widespread acceptance and 
adoption of these tools.




